Economics of DDGS Production in 2013–2014 by Emberland, Paula
Paula Emberland 
Benchmarking Business Analyst 
 
Developed by C&A and started in 2003 
 Dedicated team for Program  
 Program Participation = Over 30% of ethanol industry plants 
Tool for producers 
 Measures 300+ financial and operational factors each quarter 
 Provides plants comparability and identifies opportunities 
Data for industry 
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Energy Consumption  
•2012 Average Additional  
BTU’s/production gallon = 9,078 
•2013 Average Additional 
BTU’s/production gallon = 9,507 
Freight 
•2012 Average $11.62/ton 
•2013 Average $10.71/ton 
Marketing Fees 
•2012 Average $2.34/ton 
•2013 Average $2.53/ton 
Rail Car Lease  
•2012 Average $3.23/ton 
•2013 Average $3.79/ton 
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Energy Consumption 
• Undetermined reduction 
of BTU’s for plants 
producing DDGS 
Freight 
• 2012 Average $18.95/ton 
• 2013 Average $13.83/ton 
Marketing Fees 
• 2013 Average $30.75/ton 
• 2013 Average $35.94/ton 
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2008 2009 2010 2011 2012 2013 
Ethanol 
Netback* $1.96 83.40% $1.57 83.51% $1.67 84.34% $2.43 81.27% $2.26 74.34% $2.21 75.95% 
Co-Products $.39 16.60% $.31 16.49% $.31 15.66% $.56 18.73% $.78 25.66% $.70 24.05% 
Grind Revenue $2.35   $1.88   $1.98   $2.99   $3.04 $2.91 
        
Feedstock $1.75 86% $1.33 88% $1.42 89% $2.35 93% $2.56 95% $2.24 93.72% 
Energy $.29 14% $.17 12% $.18 11% $.17 7% $.15 5% $.15 6.28% 
Grind Expense $2.03   $1.50   $1.60   $2.52   $2.71 $2.39 
        
Grind Margin $.31 $.39 $.38 $.47 $.33 $.52 
*Net average denaturant cost 
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Ethanol Coproduct Grind Revenue
Co-Product revenue is increasingly important and has helped 
 stabilize ethanol plant revenues.  
Plants are evaluating their co-product mix and pursuing options to 
 improve profitability. 
Distillers Equivalent Netbacks vary only slightly between regions. 
Corn Oil netbacks have allowed plants another revenue stream 
 allowing them to improve profitability. 
CO2 is another co-product option for plants.   
Co-Products are continually evolving and markets are maturing: 
 Distillers quality is becoming more consistent 
 Additional co-products are driving value – Corn Oil, CO2, etc. 
 Industry is driving value with innovation and technology 
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